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Celebrating 10t Anniversary

of listing on AIM

th

ANNIVERSARY

(9) CentralNic
CentralNic Group Plc

(incorporated and registered in England and Wales with registered number 8576358)

Placing of 9,090,909 new Ordinary Shares at 55p per Ordinary Share
Vendor Placing of 3,636,364 Ordinary Shares at 55p per Ordinary Share
and
Admission to trading on AIM

Nominated Adviser and Broker:

Zeus

Expected share capital inmediately following Admission
Number Issued and fully paid Amount £
59,090,909 ordinary shares of 0.1 pence each 59,091

The Placing is conditional, inter alia, on Admission taking place by 8.00 a.m. on 2 September 2013 (or such later date as the Company
and Zeus Capital Limited (“Zeus Capital”) may agree, being not later than 6 September 2013). The Placing Shares will, upon Admission,
rank pari passu in all respects and will rank in full for all dividends and other distributions declared paid or made in respect of the
Ordinary Shares after Admission. It is emphasised that no application is being made for the Enlarged Share Capital to be admitted to
the Official List of the UK Listing Authority or to any other recognised investment exchange.

Zeus Capital, which is authorised and regulated in the United Kingdom by the FCA, is acting as nominated adviser and broker to the
Company in connection with the proposed admission of the Enlarged Share Capital to trading on AIM. Its responsibilities as the
Company's nominated adviser under the Al Rules for Nominated Advisers are owed solely to the London Stock Exchange and are
not owed to the Company or to any Director or Proposed Director or to any other person in respect of his decision to acquire shares



10 years of growth and IPO
shareholder returns September 2013:

Achieved a Revenue CAGR of 78% since its IPO in 2013,
through a combination of organic growth and highly accretive

acquisitions ll

(Revenue in USD, m) 728 The Company raised £7m ($10.9m USD) from its IPO
with leading institutional investors Schroders
Investment Management and Unicorn Asset

Management joining the shareholder register. The
a1 shares were placed at 55p and rose 19% to 65.5p by
. the end of the first day's trading, valuing the company
at £38.7m ($60.2m USD). The admission to AIM and

° 240 strong trading performance was picked up by the UK
o

109 I
56
[]

. business press including the Financial Times and The
° ° ° ¢ Times, which named CentralNic's stock "Deal of the
A g 14 29 32 Day”
— — — | |
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Team Internet is
a diversified house of brands
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The single thread in the name

A group of individuals (human and non-human) A global computer network
who are interdependent with respect to providing a variety
information, resources, knowledge and skills of information and communication facilities, consisting
and who seek to combine their efforts elfinterconnected networks
to achieve a common goal using standardized communication protocols
Kellogg School of Management Oxford English Dictionary
OUR CUSTOMERS

OUR PARTNERS

Connection.




SN

Purpose:

To create
meaningful
and successful
connections.




d

Our vision, both straightforward yet
powerful, is to create meaningful and
successful connections: businesses to
domains, brands to consumers,
publishers to advertisers and beyond,
enabling everyone to realise their

digital ambitions. ”




L SN

Our Mission:

By leveraging our people,
businesses and technologies,
we aim to drive information,
deliver value and create
growth for all.
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Capital Markets Day

09:30 -09:45

09:45-10:15

10:15 - 10:45

Break

Welcome Remarks
Michael Ried|

Deep Dive into Search Division
Gaelle Lallement, Axel Kaltz

Deep Dive into Comparison Division
Jan Steffen

11:00-11:30

11:30-12:00

12:00-12:30

Deep Dive into Performance Division
Aleksander Fronczek

Deep Dive into Online Division
Haydn Simpson, Rishi Maudhub

Strategy & Closing Remarks
Michael Riedl, Billy Green




Search
Division

Monday 4t September 2023

° team internet.




L5
e Offices in Germany and Israel

e 140+ talents across the globe

* Low talent churn at 2%

S h Divisi
«ParkingCrew | Monetises type-in traffic for thousands of domain investors
(rafFICCIVO | owned & operated domain portfolio acquisition and management
TONIC. | Monetises native, social, search, display and direct website traffic with the world’s leading search feed

Aporia ltd | Performance-Marketing Agency and TONIC.’s largest publisher
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Guiding Team Internet’s Search division
towards industry leadership.

Leadership Journey:

* Leads Team Internet’s Search Division since early 2023

* Joined the company in 2014 and supported its transition from a start-up to a
successful organisation joining the group by acquisition in 2019

Background:

* 30 years in multinational companies and 15 years of experience in Gaélle Lallement

Online Marketing

* Degree in International Finance & Accounting and years of experience in HR, Divisional Lead Searc_:h &
Legal and Tax Coordination CEO Core Search Business
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Empowering self-managing teams to be
innovative in a challenging market
environment.

Leadership Journey:
* CCO of Core Search Business since early 2021

* Joined the company in 2012 prior to acquisition

Background:
* 20+ years of experience in domain and traffic monetisation

* Degree in Business Management and long-term proficiency in
Sales, Marketing & Product Development

Axel Kaltz

CCO Core Search Business




aParkingCrew

How about this page, familiar?

asset.com

Sponsored listings

4 N\

Asset Management >
J

..... Asset Protection >

Sponsored listings

{ ) \ Y,
Asset Management > ( )

\_ ) Asset Growth >
( N\ & )
Asset Protection > g \

\. / Asset Diversification >
. J

Asset Growth >

. J
4 2

Asset
Diversification
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aParkingCrew

Turning your domains into profit

E'J Launched in 2011 in Munich, ParkingCrew monetises type-in

traffic from thousands of domain investors globally

Story
O X
) Empower domain investors to effortlessly monetise their
O 0O portfolios through accessible and user-centric solutions
Mission
\:_/ Transform unused domains into valuable assets
Vision
o © * High revenue shares for partners due to low overhead costs
:-\-3?9 - a result of extensive automation
* Enhanced template and keyword optimisation
USP

* Personal assistance from industry experts

Jo «

354 million 32+ million active 305 million visitors
domain domains on monthly
registrations ParkingCrew
across all TLDs

Supply | Demand

Erafeic.civO

Google

?%-? @ ZEROPARK
0.=.0
Registrars _0 yuhoo.’

Domain owner

Competitive Landscape

sedo
Buy. Park. Sell. Domains _
=BODIS a







TONIC.

Qualifies and monetises referral traffic globally

Jo «

315+ million 258,000 Serving ads in
unique visitors a campaigns 160+ countries
E J Launched in 2016, TONIC. considers itself as one of the month
leading monetisation platforms for a wide range of traffic
Story supply partners around the globe
Supply | Demand
o x ¢t Tabla Goodl
) TONIC. is the best traffic monetisation platform for partners - . Oog e
O ©O driven by technological leadership, trust and innovative power TikTok
Mission ®Autbrain
yahoo/

. facebook b> Bing

/;\ TONIC. connects all user requirements by providing highly
g relevant services and products in a sustainable environment
Vision
Competitive Landscape

000 * Highest payouts through high quality traffic O

":39 * Enhanced data and API services enabling marketers to bmed|0 SYSTEM
optimise their campaigns in real-time
USP

* Trusted partner relations and high compliance standards

sedo =BODIS 6

tl Buy. Park. Sell. Domains




To N I c Revenue contribution - Verticals
@

A constantly growing total of 2,000+ offers across 25 verticals are being

monetised on a monthly basis

Traffic development since 2021 Finance 7%
Autos & Vehicles 10%

Others 32%

A remarkable 400% growth in traffic is a testament to our alignment Home & Garden 13%

with partner needs and evolving market demands

H [v)
Jobs & Education 19% Health 19%

350
300
250
Revenue contribution - Regions
200
150 . . . .
Global revenues with core markets in the regions North America and
100 Europe
20 South America 4% Africa 1%
0 Asia/Oceania 10%
NGNS SN T N N ~ SR S S S R~ SR
U G U U o av o o W v v
S S S S S S S S S S S
v v v v v v v v v v v North America 55%
uniques (million) Europe 30%

t o




Increase Partner base

Our sustained success relies on the

continuous expansion of our worldwide

publisher network

Traffic quality

We aim for highest quality traffic,
ensuring only high-intent traffic reaches
the feeds

Innovative products

Adsolutely targets new customer

segments, such as content or news

portals

= Growing the business

Growth
D

Market Share

Innovation

Al initiatives

Working with Al algorithms to create

highly engaging content pages

Proven optimisation

Optimisation of templates and keywords

drives higher payouts

Continuous demand additions

Help partners to expand and diversify
their business with new demand-side

traffic-flows




= Long term vision

Current Value Chain

Direct Supply

Supply
Aggregator

Traffic Flow

Media Buyer

Aporia ltd

)

Feed
Aggregator

Demand
Aggregator

Money Flow

Direct demand




% Long term vision

Capturing new spaces along the value chain — horizontally and vertically

Supply Feed Demand
Direct Supply Aggregator ) Media Buyer ) Aggregator Aggregator

Direct demand

)
Aporia ltd TON IC.

= Adsolutely <:| @ |:>

C _) Traffic Flow Money Flow $




Search Division

Q&A

= team internet.



Comparison
Division

Monday 4t September 2023

= teaminternet.
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Expanding B2C product
comparison market leadership
In Germany

to Europe and the world.

Jan Steffen

Divisional Lead Comparison
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02
03
04
05

B2C eCommerce

Core Comparison partner
Who we are

How do we succeed

Growing the Comparison business




Germany largest
B2C eCommerce market in
EU

- e L]
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a8

845, TOP1 11%

Annual Revenue Ranking in Europe Online Shoppers




Who we are

We are the market leading, data-driven B2C product comparison

platform with proprietary content technology.

®  GoaL

2 minutes conversion time per user

finding the best suitable product

Reaching 1/4 of More than 50 million

the German target audience monthly interactions

150+ ——

20.000+ ——

300.000+ ——

broad, white label, category
niche and product niche
websites

individual product comparison
topics

instantly available
products listed




Comparison Division

Expanding
internationally, now
live in France

Focus on €84.5bn

eCommerce revenue market in

N

Germany

Partner of choice
for the leading online players

Since 2014
proven market
leadership

FLAGSHIP

e Profitable since launch &

Verg,EiCh.Org Highly scalable

Wir bewerten unabhdngig & objektiv.

— ® Multiple revenue streams
including Advertisers,
Sponsored, Advertising

— ® Proprietary Tech Stack
Market leading technology using e.g.
machine learning and Al




How do we

succeed

High intent search traffic

Google werkzeug vergleich x| & Q I OI ]

Bidor  Shopping  Videos  News  Bicher  Meps  FRige  Finanzen

deich.org -
g Produkte Vergleich 2023 'I :

Shopping & Vergleiche aus 2 Thema Werkzeug im Uberblick. Jetzt be \ STats
| e Ve s penkex vt ® Position 1:
@ s : Watters oo Vergleich.org

Werkzeug Produkte Test & Vergleich
2023 Was ist die beste Marke fir Werkzeug?

Bilder Videos News Biche

Vergleich

Alle Te:
2um Thema Werkzeug im

Uberblick. Jetzt bei Vergleich.org Wer hat das beste 18v System?
iber Expertenmeinungen :
informieren und schnell das beste | ' Was ist das beste Akku Werkzeug?
Produkt

9 WELT
https:/wvew.welt.de

Werkzeug Test & Vergleich

he & Tests 2023 m )

Kal eug: Mit

iger Kaufberatung zum - [\\\\

TOP ] dukt l a \.;
iwm . ¥
Werkzeug. Mt unabhangige ‘

Mobile ~ werece : SR ® Position 4:
Computerbild.de

Vergleiche aus 2023 Was sind die besten Werkzeuge?

® Position 2:
Heimwerker.de

-
',' : ® Position 3:
Welt.de

8 im Test

2 Werkzeug

tuelle Vergle

-rkzeug Produkte im Test &
Vergleich 2021

Ratgeber, Tests & Vergleiche aus

er Bild

3ug Test & Vergleic

Vergleiche a
ten F .

Werkzeug - Sie finden hier die

2021 zum Thema Werkzeug im
Ube Jetzt be
heimwerker.de (iber Heimwerkef
Ther formieren und schnell
das

be:




How do we —

succeed :

Apple Watch Seri
es 8 (45mm)

Convert with diverse revenue streams

) verfiigt uber eine pa-
tentierte schiammab-

weisende Briicke und
—  Knopfe

@ HD-AMOLED-Display

; e | C Revenue Streams
= e

a. 469 € ca. 571€
amazon amazon amazon amazon amazon

Sponsored ebay reispriten | OTFOQ o 577¢ oo
amazon ca.401€ &'b ca. 621€ N € v
Products = s v - =

] ® s | BEEH oo % :
revenue e w65 =

WOCITD24 o 641€

eCommerce Shop

Parsonver Smartwatch Damen* - e

& revenue

HIGHLIGHT

Gesponsert - Ahnliche Produkte kaufen

ﬁ!

@ Sponsored Products

Highlight

Klatre KS1-N* revenue

1 Stick Universal- m

Sport-Smartwatc...

16,38 €
Beste Damen Smartwatch Sport - Ginstige Damen Sm  Kostenlose! nd Google Adsense
se und eckige en Watche e arb Fitnessuh isuhren ab S9€
atches Damen Smartwatch
i T IR revenue
Product Finder Uber Uns

Gesponsert - Ahnliche Produkte ...

Apple Watch Ultra
02 Mobile M mit 2 HEALTH. FITSr
1,00€

x-watch.shop

Google

AdSense
revenue



Core partner Amazon
dominates the German
market

We have partnered with the leading eCommerce players in Germany,

such as eBay, OTTO, billiger.de and Amazon

amazon

eb OTTO  siigerde™

&
MediaSiMarkt < .SATURN

Amazon sales Germany [estimate]
(Retail, Marketplace and GMV in Mio. EUR)

60.000

GMV:
GMV:

21.916
GMV;
GMV: 18.705
GMV: 15.619
GMV: 13.273
GMV: 11.985
GMy: 10a7

GMV: T.620

5™ I I

200 20m 2012 2013 2014 2015 2018 2017 2018

Il Sales Marketplace in EUR million

Source: https://blog.carpathia.ch/2023/02/10/amazons-umsaetze-2022-

deutschland-und-der-schweiz-schaetzung/

2&2!-&|

GMV:

28.525

2019

2020

rivry]

2022




How do we
succeed

Strong and long-term partnerships

M werr

lillﬂ Computer

Diversified portfolio and partnerships, e.g.

within the publishing industry (e.g. Axel Springer)

Computer
)

Beliebte Tests und Vergleiche Frische Ver

=
o " r
3 i
—_——

REISEN UND URLAUB SPORT UND FITNESS
Tauchscooter SUP-Allrounder

Zum Vergleich Zum Vergleich

Alle Kategorien zum Thema Freizeit

\ E-Mobilitat

fild Vergleieh &vesea-s

Wir finden fir Sie die besten Produkte.

Neue Tests und Vergleiche Beliebte Test

BEKLEIDUNG BERGSPORT UND ZUBEHOR BEKLE|
Hoodie Herren Klettergurt Erwach- Flip-H
sene

Neue Tests und Vergleiche Beliebte Tests

GESUNDHEIT PUTZEN UND REINIGEN HAUSHA
Sanitas- Schimmelentferner Splra
Blutdruckmessgerat

Zum Vergleich Zum Vergleich

® Wir fahren als Redaktion unabhéingige Produktvergleiche durch und .
WELT VERGLEICH ago | [ weitoe

= EIN SERVICE VON: Vergleichorg Q

Gute Kaufberatung fiir optimale Kaufer

‘1nng

Neue Tests und Vergleiche Bel

REISEN MODE
Weichschalenkoffer Winterjacke Damen

WELT Test & Vergleich 2023

WELT heiRt Sie herzlich willkommen, auf unserem Ver-
gleichsportal, wo wir lhnen in Kooperation mit Vergleich.org
bei der optimalen Produktwahl helfen.




Growing the
Comparison business

AUTOMATION / MONETISATION

AUTOMATION
® Automation of core processes

® Further integration of Al for cost efficiency and

acceleration of growth

® Comparison table optimisation with machine

learning technology

Lt

S

MONETISATION
® Expand advertiser partner network
® Adding more revenue streams

® Launching high-intent CRM




Growing the
Comparison business

INNOVATION / EXPANSION

INNOVATION EXPANSION

® Using state of the art optimisation tools to enhance core ® Launch on further, international markets after
KPI such as market leading conversion / Conversion optimisation, proof of concept with France

already converting in the high teens

® Enhance core products to cater future requirements of users and

developing Al marketing technology




Comparison Division

Q&A

= team internet.



Performance
Division

Monday 4t September 2023

= teaminternet.
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Leading Performance Division towards
Innovation and Excellence.

Leadership Journey:

e CEO of Codewise since 2021 (started as an Account Manager
in 2015)

* Head of Performance division since early 2023

* 14+ years in online marketing

Background:

* Joined Team Internet Group by acquisition in 2020

Aleksander Fronczek

Divisional Lead, Performance
CEO of Codewise



Structure

Performance

division

Ocodewise

-

@ ZEROPARK

\-

All-in-one commerce media platform
delivering advertising and monetization
solutions for global brands and businesses.

Location: Krakow, Poland
Reach: Global

~

@ VOLUUM

Advanced analytics and optimization platform
that provides advertisers with in-depth insights
into their campaign performance.

Location: Krakéw, Poland
Reach: Global

Drive high intent customers
to leading online and household brands and
local merchants.

Location: Los Angeles, USA
Reach: USA & EU




3 zEROPARK

Driving efficient sales & incremental
performance with Commerce Media
solutions

Zeropark simplifies the modern consumer journey by
streamlining product discovery and purchasing decisions.

//

(




With Zeropark
brands separate the signal ")

from the noise -

0
Zeropark connects brands
with consumers during the _ C o
Jane is Jane is
Fouow
that can drive her final
. B by engaging with purchase decision.
dr|V|ng her mobile device
incremental sales more by default. (a)
efficiently than other K
channels. 4 .
y. Jane is looking for
- options to
Jane is ' €8
O via BNPL platforms.

on
various search
engines to make
the best decision

for herself. —

PURCHASE




8.7%

Average Conversion
Rate

How does Zeropark help?

Zeropark Commerce Media makes shopping easier by 1 1XROAS
. . Achieved by
along the modern shopping journey. Zeropark clients

4 55

Creating shoppable moments

million

Customers reached

Streamlining the customer journey from inspiration
to purchase

Delivering seamless customer experience

* Data based on results achieved by
Zeropark clients.




Brands

promoted with
Zeropark:

Publishing
Partners:

A.vivint

Booking.com

F* MOCYS

Klarna.

afﬁﬁm

afterpaye®

BNPL

&

CINEMARK'

o1ro

W2 Huawel
¥ AVG

Qwant

x1aomi

f Norton

GceanHero

Walmart

yahoo/mail

Okarma



Brands promoted Q.vivint & Cabelns Sl

with Zeropark: Booking.corm CINEMARK ZICNNT amazon
*MOCY5 OTIo (ULTA Walmart

Our other publishing partners:

Buy Now Pay Later

2 Huawel x1aomi O
o Opera

platforms:

iAVG. Vv Norton yahoo/mail

-

Qwant

‘;ceanHero o kq rmad




Klarna Buy Now Pay Later Affirm Buy Now Pay Later Tiles
Autocomplete

Q Search for a store

Jim, you're prequalified to
spend $500

Q Search & Shop anywhere

shop by A £3 1) i Brighten mom’s day ; | ;
Category

Need a gift for Mother's Day?
Clothing Gaming Sports Sound & T We have sor i

BOOkiI"Ig.Com st ‘,)\‘ P ZALES

Recommended for you

Most visited

Booking.c... Dyson Tires Easy Macy's




Microsoft Edge Quicklinks

0% M [E NewTab X

> 0 Q

£7) Import favourites  For quick access, place your favourites here on the favourites bar. Manac

My Feed MNews Sports Play Money Gaming Weather Watch

NEW VIS LEUS UL WITY IeveEalsu al DIHiuai ar
&2 Q1

& Top stories

= BB

Yellen criticises Chinese curbs against
US firms

n FootbaltdE
* Jurgen Kiopp wants €40m Real Betis
‘sensation’ at Liverpool as ‘offer’ rea...

amazon
~—

Najlepsza letnia gra 2023

bl ; roku
Martin Lewis feit 'sick’' seeing
deepfake scam
i g See more Ad Forge Of Empires

wa United Mews of Bangladesh (UMB) - 14h ago
Russia sees interference in Bangladesh's internal

affairs by US, European politicians
Dhaka, July 7 -- The Ministry of Foreign Affairs of Russia

o
i

SR T
Health Travel Traffic Learning (f} Parsonal:ze) (Cunlent partially visible v}
&2 9 See full forecast

Nahamet : 21h ago

Amid Mbappé contract standoff, PSG president says
club can't let France star leave as free agent

The high-stakes game between Kylian Mbappé and Paris Saint-Germain about the superstar
France forward's future was ramped up Wednesday.PSG president Nasser al-Khelaifi insisted
the club cannot let Mbappé leave as a free agent next year and get no transfer fee in...

.
)




¥ voLuum

Control all your
ad campaigns
from one platform

@ TRACKER AUTOMIZER

Conversions Profit ROI
26,283 $ 35,477.96 495.52 %




4 long and weary ¥
batlle over budgets &

with their b@/qm
client,,, ~

o0




What's Voluum’s market position?

0 We're supporting over 7K+ media-buyers, agencies,
000 performance marketers, and other types of
customers around the world since 2014.

@ We track over 500 BN events (understood as user
interactions such as impressions, clicks, conversions
etc.) annually.

%] Our customers generate over $2.5 BN revenue
J
7} annually.

.\ Google Ads

New optimization rule

O\ Meta ’ -

Create rule for

o Campaign
Offer

Dimension

o TikTok

Set conditions that trigger the action

= islowerthan <

@ VOLUUM



Voluum's partnerships

? Flyer

The biggest mobile marketing
analytics platform;

ﬂ shopify

One of the top global eCom
solutions; tech integration done,
partnership actions to be planned

X0

DACH'’s biggest native ads agency;

Tab9%Cla

The biggest native inventory
provider in the world;

@ VOLUUM



Voluum’s strategic initiatives Personalized highdevel

metrics
AUTOMIZER 2.0

Deeper integration

with Meta

Al-powered
internal
projects

dashboards with top

Refreshed and

CROSS-PLATFORM upgraded Mobile app
INTEGRATIONS

Bl tools (Data /

/
I
/

) ]
Studio/Looker/Tableau) II AUTOMIZER 2.0 I
|
[l Vi
/ TikTok APl updates :
1
[ +i£—} +ableau ] [ == Google Data Studio ] / I :
II : :
AUTOMIZER 2.0 ! :
! | -
. . Ashopity | B Simpler &
|OSGconV;ersA<(3jns Shopify K : customizable panel
on Goo(gle S q
g integration /' : per client type
|
|
|
|
|

v

@ VOLUUM



3
ndrennlads

Comes with:

10+ years of online advertising
experience

* Type-in traffic monetisation expertise
* Media buying expertise

e Advanced media buying algorithms

Drive high intent customers

to leading online and household

brands and local merchants.

Expands in:

Product Listing Ads (PLA)

Retail Media
Media buying expertise transfer to

Zeropark




Performance Division

Q&A

= team internet.



Online
Division

Monday 4t September 2023

= teaminternet.




d 4 \Working in a unique Online ecosystem, helping key
businesses realise their digital ambitions.

Haydn Simpson Rishi Maudhub

Divisional Lead, Brand Services Divisional Lead, Registry Services

Leadership Journey:

Leadership Journey:

* Leading Brand Services and Online Sales since 2021 * Over 10 years with Team Internet Group

* 20+ years of domain name and related solutions global * Worked in every part of the Online eco-system

experience
Background: Background:

+  Worked with key industry providers since 2002 * Lawyer and Industry Veteran of over 15 years

e Joined Team Internet in 2020 e Joined in 2013




Customer profiles

CentralNic, Team Internet's
Online Division

Resellers

Leading domain marketplace connecting more than 1.5k Top
Level Domains (TLDs) to >28k resellers, servicing global leaders
like GoDaddy, Newfold Digital & many others.

A critical constituent of the global online ecosystem
SMB/Retail

- _ o €.250,000 direct SMB customers addressed through 13 brands,
Four Channels, each positioned to contribute subscription-based, each targeting specific geographies or customer personas.

repeatable revenues and growth to the Team Internet Group

Corporates

T the primary diStl‘ibUtiOn Trusted guardians of the domain portfolios for thousands of

H internationally recognised brands such as Johnson & Johnson,
Cha':,n.el for a W’de range Mercedes-Benz and Rolex.
of digital products...

Registries

Leading outsourcing provider for new Top-Level Domains
(nTLDs), managing 14 million domain names under 107 nTLDs.

t o




Reseller — The #2 global domain name

distribution network

"r CentralNic * Providing the tools and experience needed to power the domain industry's
Reseller most prominent brands, Reseller:
o Is the trusted supplier to over 28k resellers worldwide, including the largest
registrars in the world.
H Exa n E l o Is used by all of CentralNic’s competitors for a wide range of TLDs.
o Offers the widest range of TLDs (>2,250), with c. 1,750 domain extensions fully
automated.
Pa’tne’Gate o Provides technical flexibility through its Registry Account Management (RAM)
solution.
o Saves customers time and money by removing the need to maintain compliance
" and match ICANN accreditation guidelines.
/110IesSdlt
o Offers a wide range of complimentary products, such as Hosting and Cybersecurity

solutions.

62



Brand Services

Protecting and optimising the world’s leading brands

With a rich blend of experts and technology, Brand Services
helps brands of all sizes optimise, protect and secure their
online presence.

Industry-leading platform technologies, coupled with white
glove account management services.

High margin (68%) revenues across the product set.

Very sticky customers, with existing account revenues
growing year on year.

Combination of domain, protection and security gives 360-
degree solutions.

Large market share to pursue, including mid-tier greenfield
prospects.

Increased value-added services beginning to accelerate,
diversifying and adding significant revenues.
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80 colleagues Thousands of
distributed in EMEA, customers - SMBs to
APAC and USA the largest global
brands

Global offices for
local expert delivery
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Registry

Software Infrastructure

One of the longest running software infrastructure providers.
Supporting 175 domain extensions including .deloitte / .lidl /
.bmw / .dhl/ .xyz / .online and .website

Story
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:'\"_b} Partnering with AWS to provide unparalleled scalability,
security and resilience. Vetted by UK Government
UsSP
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Critical Infrastructure supplier to the UK Government under
0O O the Network Services 3 Framework and to JISC supporting
Strengths .GOV.UK and AC.UK domains
vy

Opportunities
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Greenfield opportunities from Global Brands, Countries and
future VC backed entrepreneurs
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Retail

Domain names for everyone, everywhere

(A

Global web-presence through well positioned retail brands
offering domains, email, website builders and security products

Story
o o
o Multi-currency, integrated payment options
,:._b} Always on customer support 365/7
Unique Al-based domain search capabilities
UsSP
0O X
a-" 0 Exceptionally sticky customer base with low churn rates
Global reach that enables scalable, long-term growth
Strengths
vy

Opportunities

G

Use of technology to enhance Sales performance

Continued addition of high-margin products to complement
domain expertise

Merger of tech platforms & brands to simplify operations and
increase productivity

Security  Bleg  About Us
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DOMAINS

You've Got The Dream, We've Got The Domain

Business Email: Free for 30 days .com £8.99/yr .co.uk £5.99/yr .uk £5.99/yr

¥ Trustpilot

4.5 | 2867 ravimws

internet.bs
MAKING DOMAINS SIMPLE AGAIN

Al Search enabled: Type your idea of keywords

A,

TAKE TOTAL CONTROL STAY SAFE WE GOT YOUR BACK 24/7




Looking Ahead

Critical Domain Infrastructure for Nation States

Team Internet's work with the UK Government draws

on experience in supplying key domain related services to

other governments around the world (e.g. .LA, .MY, .BH, .SA,

.GL)

Data & Al

In 2021, Tl established a dedicated Data and Al Team to
leverage Team Internet’s, and third parties’ vast data assets

Key data and Al themes:

Lt

Search driven promo campaigns, driving own and partner
TLD growth

Incorporation of third-party data to turbocharge insights

Al based automation for customer journey and TLD
personalisation

Main Domain Name Search Themes!?

Technology & Computing: 2,035

Arts & Entertainment: 1,517

Business. 529 I

Other. 611 I

(1) Main search themes: top 3 IAB verticals and associated themes
from one of Online's Retail brands (numbers indicate number of
searches in a given time window)
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Online Division

Q&A

= team internet.
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Search

Online

Gaélle Lallement Axel Kaltz Jan Steffen
Divisional Lead, Search CCO, Search Divisional Lead, Comparison

.iParkingCrew TONIC. SOl Meilleursfr

Haydn Simpson Rishi Maudhub Aleksander Fronczek

Divisional Lead, Brand Services Division Lead, Registry Services Divisional Lead, Performance
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How will Team Internet look in the next 10 years?

More diversified

More global

More vertically integrated

Firmly rooted in the values we defined
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" One more thing.

Ticker change
(..:;vijuuluﬂ I.
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Team Internet

Q&A

investor@teaminternet.com

= team internet.




Thank you

= team internet.
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